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YUEBEH IIJIAH
COURSE CURRICULUM

Crernmmamaoct/ Subject: 3.8.08 | MAPKETHUHI
MARKETING
Crenmanm3anus/ Specialization PEKJIAMEH MEHUJKMBHT
ADVERTISING MANAGEMENT
Kare I[pa/ Department: MAPKETHUHI' U CTPATEIT'MYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING
(DaKyJ'ITeT/ Faculty: DAKVITET YHOPABJIEHUE U AAMUHUCTPALIUSA
FACULTY OF MANAGEMENT AND ADMINISTRATION
[Ipodecnonanno nanpasienue / Field 3.8 HUKOHOMUKA
of study: ECONOMICS
Oo6acT Ha BHUCIIIE o6pagoBaH1/1e/ 3. COLIUAJIHU, CTONTAHCKHU U TPABHU HAYKHU /
Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW

O6pazoBartenHo-KBaIH(UKAIMOHHA
crenen/ Educational-qualification Degree:

MATUCTHP
MASTER'S DEGREE

Ipodecnonanna kBanmupuxarus/

MAT'UCTBHP IO UKOHOMMHMKA

Professional Qualification: MASTER OF ECONOMICS
dopma Ha oOyueHHe/ JACTAHLIMOHHO
DISTANCE

Form of education:

[IponbIKUTETHOCT HA 00yUEeHHETO/
Duration of education:

1,5 roqunu (3 cemectTnpa)/1,5 years (3 semesters)
242 gaca, 242 classes

Banunen ot/
Valid as of:

2018/2019 (3a mpuem 2018/2019)




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn Kountpon Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | JTucrpudyumonna noauruka/ Distribution 13 13 0 137 6 M3MHT/exam C3/Scc
policy
2 C1002 | KoMyHHKAIIMOHHA TOJUTHKA/ 18 18 0 132 6 H3MUT/eXam C3JI/scC
Communication Policy
3 C1003 | [Morpedurencko nosegenne/ CONSUMER 13 13 0 137 6 u3nUT/exam C311/SCC
BEHAVIOUR
4 C1004 | ITpoaykroBa moautnka/ Product Policy 18 18 0 132 6 H3MUT/eXam C3JI/scC
5 C1005 | LlenoBa mosiutuka/ Price Policy 18 18 0 132 6 H3MAT/eXam C3Ji/scC
Oomo/Total 80 80 0 670 30
ITbPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
6 C1006 | Ucropusi u Teopusi Ha pek;iamara/ History 18 18 0 107 5 U3MHUT/eXam C3JI/scC
and Theory of Advertising
7 C1007 | MenusinianMpaHe HA PpeKJIaMHATa 18 18 0 107 5 M3MHT/exam c3a/sce
kamnanus/ Advertising Media Planning
8 C1008 | Pexiaamuu usciaensanus/ Advertising 18 18 0 107 5 H3MUT/eXam C3]I/scC
Research
9 C1009 | ChouTnen mapkerunr/ Event marketing 18 18 0 107 5 M3MAT/eXam C3JI/scC
10 C1010 | Ympapiienue Ha peKJaMHa KaMIaHust/ 18 18 0 107 5 u3mUT/eXxam C3JI/scC
Advertising Campaign Management
11 C1011 | Ipoaax6enn npomouuu/ Sales promotions 18 18 0 107 5 TEK.OLIeHKa/ C3Ji/scC
midterm exam
O6mo/Total 108 108 0 642 30
BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTBHP/THIRD SEMESTER
H36upaem 6s10k: 12.5poii aucnunannu 3a uzdop:1
12 02012 | Bpana MmennxMbHT/ Brand Management 9 9 0 51 2 M3MAT/eXam CHJI/SOC
12 02013 | Busyasen Mbpuanaaiizunr/ Visual 9 9 0 51 2 n3mUT/exam CHULI/SOC
Merchandising
H36upaem 610k: 13.Bpoii aucuunianam 3a uzdop:1
13 02014 | Bpb3ku ¢ odmecrBeHocTTa/ Public Relations 9 9 0 51 2 M3IHT/exam CHUI/SOC
13 02015 | I'mobasien mapkerunr/ Global marketing 9 9 0 51 2 M3MHT/exam Cnz/soc
M36upaem 610k: 14.Bpoii aucuunianay 3a uzdop:1
14 02016 | AMruTaJ HA MAPKETHHIOBH KOMYHHKALNH/ 9 9 0 81 3 H3mAT/eXam CHnJ/SoC
Digitil marketing communications
14 02017 | PexsiamMaTa KaTO HHTEJEKTYaIHA 9 9 0 81 3 H3MHUT/eXxam CHULI/SOC
codcTBenoct/ Advertising and Intellectual
Property
HN36upaem 6a0k: 15.Bpoii aucuuninay 3a n3dop:1
15 02018 | Busyasien au3aiin/ Visual Design 9 9 0 51 2 M3MAT/eXam CHUJI/SOC
15 02019 | Crpareruu 3a 6u3nec nperosopu/ Business 9 9 0 51 2 H3MUT/eXxam CUI/SOC
negotiations strategies
H36upaem 610k: 16.bpoii aucuunianam 3a uzdop:1
16 02020 | Hexnostina konkypenuust/ Unfair Competition 9 9 0 81 3 n3mMT/exam CHULI/SOC
16 02021 | CekTopeH MapKeTHHIOB aHaJan3/ Sector 9 9 0 81 3 n3IHT/exam CHU/SoC
marketing analysis
17 F2022 | YnpasieHue Ha peKJIaMHus1 Gu3Hec/ 9 9 0 81 3 TEK.OleHKa/ CD3/SFCC
Advertising Business Management midterm exam
Jumiomua padora/ Diploma Master Thesis 0 0 0 375 15 H3MAT/eXam
O6mo/Total 54 54 0 771 30
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*V3J/UCC
YUYUOC
C3JyScC
CHUIYSOC
®3JYFCC
®UJYFOC
DD3/FFCC
Y®3/UFCC
Cd3/SFCC
®DOU/FFOC
YOU/UFOC
COWSFOC

VhuBepcuTeTcku 3aabmkuTenay quctuminan/University Compulsory Courses

Vuusepcurercku usbupaemu aucuuiuinay/University Optional Courses

CreruaiaHy 3aab/DKATENHN auctumumaw/ Specializing Compulsory Courses

Cneuuannu u3dupaemu aucuuminni/Specializing Optional Courses

dakynreran 3agppkurentn quciuminag/Faculty Compulsory Courses

Daxynrernu n3dbupaemu aucuumumay/Faculty Optional Courses

DakyinTeTHH (GaKyITaATUBHH JUCUUILTMHK Oe3 mpaBo Ha u36op /Faculty Facultative Compulsory Courses
VuuBepcuTeTcKku (aKyITaTUBHU AUCHUILIMEY 6e3 npaBo Ha n36op/University Facultative Compulsory Courses
Crenuannu GakynTaTHBHH JUCLHILIMHA Ge3 npaBo Ha u36op/Specializing Facultative Compulsory Courses
dakynterHu (akyaTaTHBHY AUCLUIUIMHY ¢ IpaBo Ha u3bop /Faculty Facultative Optional Courses
VhuBepcuTeTcKkn (BaKyITaTUBHN AUCIHUILIMHY ¢ paBo Ha u360p/University Facultative Optional Courses
Creuuainnu GakynTaTHBHH JUCLMIUIMHY ¢ IpaBo Ha u36op/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3aeToCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
4. “ 18 242 242 0 2083 90

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F @axynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 17 242 242 0 1708 75
Specializing Courses:
C  |3aovascumennu/ Compulsory Courses: 11 188 188 0 1312 60
(0] H3zoupaemu/ Optional Courses: 5 45 45 0 315 12
F Daxkynmamuenu/ Facultative Courses: 1 9 9 0 81 3
K | Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonuar mnan e mnpuer Ha KC Ha Katempa

npotokosr  Ne

riporokos Ne 10.

Vmpasnenne u aaMuHUACTpanus" Ha

"MAPKETUHI' U CTPATEITMYECKO ITJTAHMPAHE"

15 u or dakyrreTeH cbBeT Ha ¢akynreT "dakyaTer

oT 25.6.2018 .
26.6.2018 .

C

C

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 25.6.2018 r. (Record Ne 15)
and by the Faculty Council of Faculty of Management and Administration on 26.6.2018 r. (Record Ne 10).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"

HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

JEKAH HA ®AKVIITET VYIIPABJIEHUE U AIMWHWCTPALINA

DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA

/mpod. a-p Ilenuo ViBanos
Prof. Dr. Pencho Ivanov/

/mpo¢. n.1H. Cumeon XKenes
Prof. D.Sc Simeon Jelev, PhD/

SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/mot. n-p Anexcanabp Brikos
Assoc. Prof. Dr. Alexander Valkov/
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