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Ne mo Kon YuyeOHa IMCHUTILIHHA Xopapuym Jlekun Ynp. N3BBLH Kpeaurn Kountpoa Bun
pen Code Courses Hours Lectures Seminars ayIUTOpPHA Credits Control JHCHUIITHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Bugeo u qucmiieiina pexiama upes Google 60 60 0 90 6 M3MHT/exam c3a/Scc
Ads/ Google Ads: Video and Display
Advertising
2 C1002 | Jururaann komynukauuu/ Digital 60 60 0 90 6 M3MAT/eXam C3/I/scC
communications
3 C1003 | M3cienBaHe HA TUTHTAJIHHUS MOTPedHTEN/ 60 60 0 90 6 H3MAT/eXam C3JI/scC
Digital Customer Insight and Experience
4 C1004 | IMpoayKTOBM HHOBALMH U AUTHTATIHA 60 60 0 90 6 u3nur/exam C3JI/scC
Tpancdopmanus/ Product innovations and
digital transformation
5 C1005 | ChpBpeMeHHM NPOO/IeMH HA MApKEeTHHIa/ 60 60 0 90 6 n3mUT/exam C3]I/scC
Contemporary Issues in Marketing
O6mo/Total 300 300 0 450 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
6 C1006 | Tanuu 3a B3emaHe Ha pewenue/ Data for 60 60 0 90 6 u3MuT/exam C3]1/SCC
Decision Making
7 C1007 | Dururtanen 6panaunr/ Digital Branding 60 60 0 90 6 H3MAT/eXam C3JI/scC
8 C1008 | MeToau 3a MADKETHHIOBH U3CJIeABAHUS/ 60 60 0 90 6 M3MAT/eXam C3J1/ScC
Marketing Research Methods
9 C1009 | YnpaBiienne Ha B3aHMOOTHOLIEHHUSATA € 60 60 0 90 6 H3MUT/eXam C3]I/sccC
kJuenTure/ Customer Relationship
Management
H36upaem G10x: U36upaem 610k 1.Bpoit aucuuninam 3a uzdop:1
10 01010 | Mi3mepBane U ONTHMHU3ALMS B AHTHTATHUS 60 60 0 90 6 n3mUT/exam CHULI/SOC
mapkerunr/ Digital Analytics - Measurement
& Optimization
10 01011 | MapKeTHHT Ype3 ThPCeI MALIMHU H 60 60 0 90 6 n3MMUT/exam CHUII/SOC
ONTHMH3AIMS 32 Thpcelln Mamuuu/ Search
Engine Marketing & Search Engine
Optimization (SEM & SEO)
O6mo/Total 300 300 0 450 30
BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTBP/THIRD SEMESTER
H36upaem 6;10k: U36upaem 610k 2.6poii aucuunannu 3a n3dop:1
11 02012 | Abadoko odyuenue B Gu3neca/ Deep learning 45 45 0 55 4 H3MAT/eXam CHJI/SOC
in Business
11 02013 | U3kycTBEH HHTEJIEKT B TUTHTAJTHATA 45 45 0 55 4 H3MAT/eXam CHU/sSoC
TpaHchopmanus/ Artificial Intelligence in
Digital Transformation
H36upaem G0k: U36upaem 610k 3.Bpoii aucuuniinam 3a uzdop:1
12 02014 | AnTepHer Ha Hemarta/ Internet of Things 45 45 0 55 4 M3MHUT/exam CHUJI/SOC
12 02015 | YeGcaiiT 1 MOOMITHH MPUJIOKEHHS 32 45 45 0 55 4 H3MAT/eXam CHUI/SOC
MapKeTHHIOBO Bb3jeiicTBue/ Website and
Mobile Applications for Marketing Impact
H36upaem G0k: M36upaem 610k 4.Bpoii aucuuniinam 3a uzdop:1
13 02016 | AMruTaJIHU TEXHOJOTHH B ChbBPeMEHHHsI 60 60 0 60 4 H3MUT/eXam CHJ/SoC
ousunec/ Digital Technologies in Contemporary
Business
13 02017 | MapkeTHHr B conmajannte meaun/ Social 60 60 0 60 4 M3MUT/exam CHUJ/SOC
Media Marketing
14 F2018 | BusHec cTpaTeruu M JUTHTATHA 60 60 0 60 4 u3MnUT/eXam C®D3/SFCC
Tpancdopmanus/ Business Strategies and
Digital Transformation
Jlunaomua padora/ Diploma Master Thesis 0 0 0 375 15 H3MUT/eXam
O0mo/Total 210 210 0 605 31
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*V3/UCC
YUJYUOC
C3JySCC
CHIYSOC
®3JFCC
®UJYFOC
DD3/FFCC
Y®3/UFCC
C®3/SFCC
®DU/FFOC
YOU/UFOC
COWSFOC

VHuBepcuTeTCKHU 3aabokuTenHy quctmmtnan/University Compulsory Courses

Vuusepcurercku usbupaemu aucumminag/University Optional Courses

CreruanHy 3aabDKATENTHN auctumman/ Specializing Compulsory Courses

Cnerumannu n3dupaemu gucuumiinam/Specializing Optional Courses

dakynrernu 3agbokuTenun auctumman/Faculty Compulsory Courses

DaxynreTHn n3bupaemu pucnumar/ Faculty Optional Courses

DakynTeTHH (GaKyITaTUBHH JUCUUILTMHK Oe3 mpaBo Ha u36op /Faculty Facultative Compulsory Courses
VuuBepcuTeTcKku (aKynTaTUBHM AUCHUILINEY 6e3 mpaBo Ha n36op/University Facultative Compulsory Courses
Crnermannu GakynTaTHBHH JUCIUILTMHA 6e3 mpaBo Ha u36op/Specializing Facultative Compulsory Courses
DakynTeTHH (GaKyITATUBHH JUCLUILTMHHE ¢ 1ipaBo Ha u36op /Faculty Facultative Optional Courses
VHuBepcuTeTcKH (aKynTaTHBHM AUCIHUILIMHY ¢ paBo Ha u360p/University Facultative Optional Courses
Cnerumaianu GakynTaTHBHH JUCLUILUIMHH ¢ IpaBo Ha u36op/Specializing Facultative Optional Courses
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bpoii Xopapuym Jlekuuu Ynpaknenust H3BBH Kpeanrn
Number Hours Lectures Seminars ayIuTOpHA Credits
3aeTOCT
Extracurricular
activity
PEKAITUTY/TALIUA - 06uio 6 m.u
4. “ 15 810 810 0 1505 91
RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuedbnu oucyunnunu:
C 3aovaacumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
(0} H3oupaemu/Optional Courses/: 0 0 0 0 0 0
F @axkynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua'ﬂfm yueOHu oucyuniunu/ 14 810 810 0 1130 76
Specializing Courses:
C | 3aovascumennu/ Compulsory Courses: 9 540 540 0 810 54
(0] H3zoupaemu/ Optional Courses: 4 210 210 0 260 18
F Daxkynmamuenu/ Facultative Courses: 1 60 60 0 60 4
K Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0
Hvporcasnu usnumu/ State Exam: 1 375 15
VyeOnusar twran e mnpuer Ha KC Ha xarengpa "MAPKETHUHIT U CTPATETMYECKO TIIJIAHWMPAHE" or c
npotokon  Ne n OoT ¢akylTeTeH CchBeT Ha QakynrreT "dakynteT  YmpaBieHHE U aIMHHHACTpanus’ Ha c
rpoTokoi Ne
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on (Record Ne )
and by the Faculty Council of Faculty of Management and Administration on (Record Ne ).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI" U CTPATETTYECKO IIJTAHHPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxues
Prof. Hristo Katrandjiev, PhD/
JEKAH HA ®AKVIITET YIIPABJIEHUME U AIMUHUCTPALIA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":
/mpo¢. 1. H. Cumeon XKenes
Prof. D. Sc. Simeon Jelev/

ITTABEH CEKPETAP I10 YUEBHUTE ITPOLECU U JJOKYMEHTALM A
SECRETARY GENERAL FOR ACADEMIC PROCESS AND DOCUMENTATION:

/mpod. n1-p lanuena MBanosa
Prof. Daniela Ivanova, PhD/
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