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Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | JTucrpudyumonna noauruka/ Distribution 9 9 0 141 6 M3MHT/exam C3/Scc
policy
2 C1002 | KoMyHHKAIIMOHHA TOJUTHKA/ 7 7 0 143 6 M3MHUT/eXxam C3JI/scC
Communication Policy
3 C1003 | IorpeduTeincko noegenne/ CONSUMER 9 9 0 141 6 H3MAT/eXam C3Ji/scC
BEHAVIOUR
4 C1004 | ITpoaykroBa moautnka/ Product Policy 7 7 0 143 6 n3IHUT/exam C3JI/scC
5 C1005 | LlenoBa mosiutuka/ Price Policy 9 9 0 141 6 H3MAT/eXam C3Ji/scC
O6uo/Total 41 41 0 709 30
ITbPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
6 C1006 | MegusinuianupaHe Ha peKJIaMHATa 9 9 0 141 6 U3MHUT/eXam C3JI/scC
kamnanusi/ Advertising Media Planning
7 C1007 | Pexnamuu usciaensanus/ Advertising 9 9 0 141 6 M3MHT/exam c3a/Sce
Research
8 C1008 | CrouTnen mapkerunr/ Event marketing 9 9 0 141 6 n3mUT/exam C3]I/scC
9 C1009 | Ynpapiienue Ha peKJaMHAa KaMIaHus/ 9 9 0 141 6 H3MUT/eXam C3JI/scC
Advertising Campaign Management
10 C1010 | Iponaxoenn npomouuu/ Sales promotions 9 9 0 141 6 TEK.OleHKa/ c3a/sce
midterm exam
O6mo/Total 45 45 0 705 30
BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTbBHP/THIRD SEMESTER
H36upaem 610k: U36upaema qucuumiuna 1.Bpoii iucuuniman 3a uzdop:1
11 02011 | Bpana mennkMbHT/ Brand Management 9 9 0 111 4 n3IHUT/exam CHUI/SOC
11 02012 | Busyasien mbpuanaaiizunr/ Visual 9 9 0 111 4 H3MHT/exam Cnz/soc
Merchandising
W36upaem 6:10k: M36upaema nucuunianna 2.6poii aucnuninnau 3a n3dop:1
12 02013 | Busyasien au3aiin/ Visual Design 9 9 0 111 4 H3MAT/eXam CHUJI/SOC
12 02014 | Crpareruu 3a 6u3nec nperosopu/ Business 9 9 0 111 4 U3MHT/eXam CULI/SOC
negotiations strategies

H36upaem 6i0k: U36upaema qucuuminna 3.6poii tucuunimnm 3a uzdop:1

13 02015 | Hexostina konkypenuusi/ Unfair Competition 9 9 0 111 4 H3MHUT/exam CHULI/SOC

13 02016 | CekTopeH MapKeTHHIOB aHaJan3/ Sector 9 9 0 111 4 M3MHT/exam CHU/SoC
marketing analysis

14 F2017 | IuruTajaiu MapKeTHHIOBH KOMYHHKALMH/ 9 9 0 111 4 TEK.OLeHKa/ CD3/SFCC
Digitil marketing communications midterm exam
Jlunsiomua padora/ Diploma Master Thesis 0 0 0 375 15 H3MHT/exam

Oomo/Total 36 36 0 819 31
*Y3JI/uCC - Yuusepcurercku 3agbpkutentu aucuumnan/University Compulsory Courses

YU/uocC - Yuusepcurercku u3bupaemu aucuuminan/University Optional Courses

C3]I/scC - Creumansu 3ab/okuTeIHu aucuumuinaw/ Specializing Compulsory Courses

CHUJI/SOC - Cneunannu usbupaemu aucuumuinay/ Specializing Optional Courses

D3JI/FCC - @axynTeTHH 3aabmkuTeaHE aucnumuinHr/ Faculty Compulsory Courses

OUJI/FOC - @axynrerHu n3dupaemu qucuuuinHr/Faculty Optional Courses

OP3/FFCC - dakynretHn (akyaTaTHBHE AUCUMILINHE Oe3 npaBo Ha u3bop /Faculty Facultative Compulsory Courses

Y®3/UFCC - VYHHBepCHTETCKH (haKyNTaTHBHH JUCIHMILUITMHA Oe3 mpaBo Ha u36op/University Facultative Compulsory Courses

C®3/SFCC - Cneunannu daky1TaTHBHH JUCLUILTMHA Oe3 mpaBo Ha u30op/Specializing Facultative Compulsory Courses

OPU/FFOC - ®daxynteTHu (aKynTaTHBHY JUCIMILTHHY ¢ TIpaBo Ha u36o0p /Faculty Facultative Optional Courses

YOU/UFOC - VYHuBepcHTETCKH (aKylTaTHBHH JUCIHILUIMHH ¢ ipaBo Ha n36op/University Facultative Optional Courses

COU/SFOC - Cneunannu daky1TaTHBHH JUCLUMILTHHY C TIpaBo Ha u3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3aeToCT
Extracurricular
activity
PEKAITUTYITALIUA - 06uio 6 m.u
4. ”‘ 15 122 122 0 2233 91
RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F Daxkynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 14 122 122 0 1858 76
Specializing Courses:
C  |3aovascumennu/ Compulsory Courses: 10 86 86 0 1414 60
(0] H3zoupaemu/ Optional Courses: 3 27 27 0 333 12
F Daxkynmamuenu/ Facultative Courses: 1 9 9 0 111 4
K Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0
vporcasnu usnumu/ State Exam: 1 375 15
Yueonuar twan e mnpuer Ha KC Ha xkarenpa "MAPKETHHIT WM CTPATETMYECKO TIIJTAHUPAHE" ot c
npotokosn  Ne u OoT ¢akylTeTeH CcbhBeT Ha dakynrrer "dakynter  YmpaBieHHE M aaMHHHACTpanus” Ha c
rpoTokoi Ne
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on (Record Ne )
and by the Faculty Council of Faculty of Management and Administration on (Record Ne ).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxuen
Prof. Hristo Katrandjiev, PhD/
JEKAH HA ®AKVIITET YIIPABJIEHUME U AIMUHWCTPALIA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":
/mpo¢. n.1H. Cumeon XKenes
Prof. Simeon Jelev, DSc/

ITTABEH CEKPETAP I10 YUEBHUTE IMTPOLECU U JJOKYMEHTALIM A
SECRETARY GENERAL FOR ACADEMIC PROCESS AND DOCUMENTATION:

/mpod. 1-p Nanuena MBanosa
Prof. Daniela Ivanova, PhD/
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