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Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Muaycrpuasen mapkerunr/ Industrial 60 60 0 90 6 M3MHT/exam C3/Scc
Marketing
2 C1002 | MudopMaunoHHA CHCTEMA 32 HKOHOMHUKATa/ 60 60 0 90 6 M3MHUT/eXxam C3JI/scC
Informational System for the Economy
3 C1003 | MapkeTHHI HA IOTPeOUTEICKHTE NPOXYKTH/ 60 60 0 90 6 H3MAT/eXam C3JI/scC
Marketing of Consumer Products
4 C1004 | MapkeruHr Ha ycayrure/ Services Marketing 60 60 0 90 6 n3IHT/exam C3JI/scC
5 C1005 | Yopasienue na mapkerunra/ Marketing 60 60 0 90 6 M3MHT/exam c3a/Sce
Management
O0mo/Total 300 300 0 450 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBHP/SECOND SEMESTER
H36upaem 6s10k: U36upaema qucuuninza 1.5poii aucuunamnm 3a usdop:1
6 01006 | Mapuunu u kanuTajoBu nazapu/ Money and 60 60 0 60 4 M3MUT/eXam CHUJI/SOC
Capital Markets
6 01007 | Mpni10KHA MAPKETHHIOBH H3CJIeABAHMS/ 60 60 0 60 4 H3MAT/EXam CHU/socC
Applied Marketing Research
M36upaem 610k: M36upaema qucuuniinHa 2.6poii aucnuniamam 3a uzdop:1
7 01008 | MuTepHeT KomyHukanuu/ Internet 60 60 0 60 4 M3MHT/exam Cnz/soc
Communications
7 01009 | TrproBcko u obauranuonno npaso/ Trade 60 60 0 60 4 H3MUT/exam CHULI/SOC
and Obligation Law
M36upaem G10k: U36upaema qucuuminna 3.6poii tucunniman 3a uzdop:1
8 01010 | Bpana mennxMbHT/ Brand Management 60 60 0 60 4 M3MHT/exam CHULI/SOC
8 01011 | Mbpuanpaiisuar/ MERCHANDISING 60 60 0 60 4 M3MHT/exam Cnz/soc
9 F1012 | Yopasienue Ha peKjIaMHa KaMnaHusi/ 60 60 0 60 4 M3MUT/eXam C®D3/SFCC
Advertising Campaign Management
Junsiomua padora/ Diploma Master Thesis 0 0 0 375 15 n3MHT/exam
Oo6mo/Total 240 240 0 615 31
*Y3Jl/uCC - YuuepcureTcku 3aabipkuTentn aucuumnan/University Compulsory Courses
YU/UOC - VYauBepcutercku uzdupaemu aucunminau/University Optional Courses
C3JI/scC - Creumansu 3aabokutenann gucuuminaw Specializing Compulsory Courses
CHUI/SOC - Cneunanuu n3bupaemu qucuummnaw/Specializing Optional Courses
D3JI/FCC - @akynreTHH 3aabokuTeaHu aucuumuinar/ Faculty Compulsory Courses
DOUJI/FOC - ®axynrernu usbupaemu aucuumnan/Faculty Optional Courses
OP3/FFCC - dakynretHn (akyaTaTHBHU AUCUMIUIMHY 6e3 npaBo Ha u3bop /Faculty Facultative Compulsory Courses
Y®3/UFCC - VYHuBepcuTeTcKH (aky/ITaTHBHH JUCLHIUIMHA Oe3 paBo Ha u36op/University Facultative Compulsory Courses
CD3/SFCC - Crneunannu akyaTaTMBHE AUCUMILINHY Oe3 npaBo Ha u3bop/Specializing Facultative Compulsory Courses
OOU/FFOC - ®dakynreTHu (akynTaTHBHU AUCLUILIMHY ¢ TIpaBo Ha n3bop /Faculty Facultative Optional Courses
YOU/UFOC - VYHuBepcuTeTcku (axy/lITaTHBHU JUCLHUILUIMHY ¢ paBo Ha u36op/University Facultative Optional Courses
COU/SFOC - Crneunannu (akyaTaTHBHH AUCLUMIUIMHY C IpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3aeToCT
Extracurricular
activity
PEKAITUTYITALIUA - 06uio 6 m.u
. “ 10 540 540 0 1065 61
RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F Daxkynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 9 540 540 0 690 46
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 5 300 300 0 450 30
o H3zoupaemu/ Optional Courses: 3 180 180 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 60 60 0 60 4
K Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0
vporcasnu usnumu/ State Exam: 1 375 15
Yueonuar twan e mnpuer Ha KC Ha xkarenpa "MAPKETHHIT WM CTPATETMYECKO TIIJTAHUPAHE" ot c
npotokosn  Ne u OoT ¢akylTeTeH CcbhBeT Ha dakynrrer "dakynter  YmpaBieHHE M aaMHHHACTpanus” Ha c
rpoTokoi Ne
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on (Record Ne )
and by the Faculty Council of Faculty of Management and Administration on (Record Ne ).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxuen
Prof. Hristo Katrandjiev, PhD/
JEKAH HA ®AKVIITET VYIIPABJIEHUE U AIMWHWCTPALINA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

/mpo¢. n.1H. Cumeon XKenes
Prof. Simeon Jelev, DSc/

ITTABEH CEKPETAP I10 YUEBHUTE IMTPOLECU U JJOKYMEHTALIM A
SECRETARY GENERAL FOR ACADEMIC PROCESS AND DOCUMENTATION:

/mpod. 1-p Nanuena MBanosa
Prof. Daniela Ivanova, PhD/

cmp.(p.) 3/3




