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Ne mo Kon YyebHa qucuuIIMHA Xopapuy Jleknun Ynp. H3BbH Kpeantn Konrpoa Bun
pea Code Courses M Lectures Seminars ayIuTOpHA Credits Control JHCHUIIMHA
No Hours 3aeToCcT Course

Extracurric type*
ular
II'bPBU KYPC/FIRST YEAR OF STUDIES
OI'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Maremaruika I-Ba yact/ Mathematics I 60 30 30 90 6 U3MnUT/EXam V3[yucc
part
2 C1002 | Muxp uka/ Microec 60 60 0 90 6 H3MAT/eXam y3[/UCC
3 C1003 | Hayuna etuka/ Academic ethics 30 30 0 120 6 u3nur/exam y3[/uCC
4 C1004 | OcnoBu Ha npasoto/ Principles of Law 60 60 0 90 6 H3MUT/eXam y3[/uCC
5 C1005 | Ocnosu na ynpaenenuero/ Principles of 60 60 0 90 6 u3MIMT/CXam y3[yucc
Manag t
6 C1006 | ®uskynTypa u cnopt - 1 kypc/ Physical 30 0 30 0 0 6e3 orenka/ y3/uCC
Culture and Sports I part without grade
O6uro/Total 300 240 60 480 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
7 C1007 | Undopmaruka/ Informatics 60 30 30 90 6 M3MHT/exam V3JI/UCC
8 C1008 | Makpon uka/ Macroec ics 60 60 0 90 6 H3MUT/eXam y3/ucc
6 C1009 | ®uskynTypa u ciopt - 1 kypc/ Physical 30 0 30 0 0 TeK.OlleHKa/ v3/ucc
Culture and Sports I part midterm exam
H36upaem 6a10k: U36upaema qucuuninna 1.Bpoii aucnmniman 3a uzdop:1
9 01010 | Uctopus Ha HKOHOMHYECKUTE TEOPUH/ 60 30 30 90 6 U3MUT/EXam YUJI/UOC
History of economic Thought
9 01011 | OcHOBU HA HKOHOMHUYECKATA Teopust/ 60 30 30 90 6 H3MAT/eXam Yna/uocC
Principles of E ic Theory
9 01012 | Cronancka ucropusi/ Economic History 60 30 30 90 6 H3MAT/eXam Yna/uocC
9 01013 | ®uinocodus/ Philosophy 60 30 30 90 6 M3MUT/exam YUJ/uoC
H36upaem 6s10k: M36upaema qucuuniuza 2.5poii aucuunamnm 3a usbop:1
10 01014 | Uxonomuka na tpyaa/ Labour Economics 60 60 0 90 6 H3MUT/eXam Yua/uoc
10 01015 | Hkonomuuecka counonorusi/ Economic 60 60 0 90 6 usnuT/exam Yui/voc
Sociology
HN36upaem 6s10k: M36mpaema qucuuniuza 3.5poii aucuunmnm 3a usbop:1
11 01016 | MkonoMuKa HA NPeXNPHATHETO/ 60 60 0 90 6 u3MUT/exam YU/UOC
E ics of Entreprise
11 01017 | Maremaruxa - IT uact/ Mathematics Part 60 60 0 90 6 M3MHT/eXam YUyuocC
I
11 01018 | OcHoBH Ha npexNpPHEMaUeCTBOTO/ 60 60 0 90 6 u3mUT/exam YUI/UOC
Principles of Entrepreneurship
O6mo/Total 330 240 920 450 30
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BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTDBHP/THIRD SEMESTER

12 C2019 | OcnoBu Ha punancure/ Principles of 60 60 0 90 6 u3MUT/exam y3a/ucc
Finance
13 C2020 | Crarmcruxka/ Statistics 60 60 0 90 6 H3MUT/eXam y3a/ucc
H36upaem 610k: U36upaema qucuuminna 1.Bpoii tucunnimnn 3a uzdop:1
14 02021 | BusHec Jorucruka/ Business logistics 60 60 0 90 6 n3mMT/exam YUJ/uoC
14 02022 Kopnopa—rugﬂa curypﬂoc"r/ Corporate 60 60 0 90 6 H3MUT/exam YI/II[/UOC
Security
14 02023 | Crparernuecko niaannpane/ Strategic 60 60 0 90 6 U3MUT/exam YUJI/UOC
Planning
H36upaem 610k: U36upaema qucuuminna 2.bpoii tucunnimnn 3a uzdop:1
15 02024 | Mexaynapoaen Typuszsm/ International 60 60 0 90 6 n3nUT/exam YU/UOC
tourism
15 02025 | CeeroBna nxonomuka/ International 60 60 0 90 6 usnuT/exam YUI/uoc
Economics
H36upaem 6s10k: U3oupaema qucuuniinna 3.5poii aucuunamnm 3a usbop:1
16 02026 | Tpancnopt u moéuanoct/ Transport and 60 60 0 90 6 U3MUT/exam YUJI/uoC
mobility
16 02027 | Trprosus/ Trade 60 60 0 90 6 u3nMT/exam YU/UOC
17 F2028 | ®duskyarypa n ciopr - 2 kype/ Physical 30 0 30 0 0 6e3 oreHKa/ Y®3/UFCC
Culture and Sports II part without grade
O6mo/Total 330 300 30 450 30
BTOPU KYPC/SECOND YEAR OF STUDIES
YETBbBPTU CEMECTBP/FOURTH SEMESTER
18 C2029 | Kopnoparusuu ¢punauncu/ Corporate 60 60 0 90 6 n3nuT/exam y3a/ucc
Finance
19 C2030 | Mapkerunr/ Marketing 60 60 0 90 6 H3MUT/EXam y3[/uCC
20 C2031 | OcHoBu Ha cueToBoacTBOTO/ Principles of 60 30 30 90 6 u3nuT/EXam V3[I/ucC
Accounting
H36upaem 610k: U36upaema qucuuminna 1.Bpoii tucunnimnan 3a uzdop:1
21 02032 | Exonornuna uxonomuka/ Ecological 60 60 0 90 6 u3MHMT/exam YUyuoc
21 02033 | MnTenekTyaana co6CTBEHOCT 60 60 0 90 6 u3nMT/exam YUI/UOC
TBOpYeckn uuaycTpun/ Intellectual
property and creative industries
M36upaem 610k: U36upaema qucuuminna 2.6poii aucuunimnan 3a uzdop:1
22 02034 | Uxonomerpuss/ ECONOMETRICS 60 60 0 90 6 n3nMT/exam YUJ/uoC
22 02035 | HenBu:xkuma codcrBeHoct/ Real Estate 60 60 0 90 6 u3mAT/eXam YUI/UOC
22 02036 | ®unancos konrposu/ Financial Control 60 60 0 90 6 u3MUT/exam YUJ1/uO0C
17 F2037 | ®duskyarypa n ciopr - 2 kype/ Physical 30 0 30 0 0 TeK.OlleHKa/ Y®3/UFCC
Culture and Sports II part midterm exam
O6uro/Total 330 270 60 450 30
TPETU KYPC/THIRD YEAR OF STUDIES
INETH CEMECTBP/FIFTH SEMESTER
23 C3038 | TucTpubyumonna noanruka/ Distribution 60 30 30 90 6 n3MUT/exam c3a/sce
policy
24 C3039 | KoMyHHMKAIMOHHA MOINTHKA/ 60 30 30 90 6 u3mMT/exam c3a/sce
C nication Policy
25 C3040 | IIpoaykroBa moautnka/ Product Policy 60 30 30 90 6 n3nHUT/exam C3]I/sccC
26 C3041 | Llenosa nmoauruka/ Price Policy 60 30 30 90 6 M3MHT/exam C3a/Scc
M36upaem 610k: U36upaema qucuuminHa 1.Bpoii aucuunimuan 3a uzdop:1
27 03042 | MkoHoMHYECKH AHATM3H M TIPOTHO3H/ 45 45 0 105 6 TeK.OlEHKa/ ®UIIVFOC
Economic Analyses and Forecasts midterm exam
27 03043 | [IpoMouMOHAIHE MPOrPAMH H KAMIAHHH/ 45 45 0 105 6 TeK.OlleHKa/ OUN/FOC
Promotional programs and campaigns midterm exam
O6uro/Total 285 165 120 465 30
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TPETHU KYPC/THIRD YEAR OF STUDIES
HIECTHA CEMECTBP/SIXTH SEMESTER

28 C3044 | Bpanauur u meaun/ Branding and media 60 30 30 90 6 n3MHUT/exam C3JI/sccC
29 C3045 | Unrepuer mapkerunr/ Internet 60 30 30 90 6 M3MUT/eXam C311/SCC
Marketing
30 C3046 Mapncenmrosu aHaJIu3u/ Marketing 60 30 30 90 6 M3OUT/EXam C311/SCC
analyses
31 C3047 H()Tpeﬁu]"eﬂcico nosegenue/ Consumer 60 30 30 90 6 M3OUT/EXam C3ﬂ/SCC
Bahaviour
H36upaem 610k: U36upaema qucuuminHa 1.Bpoii nucuuniman 3a uzdop:1
32 03048 | Busnec nianupane u GromKeTHPaHE/ 45 45 0 105 6 TEK.OlEHKa/ OU/FOC
Business Planning and Budgeting midterm exam
32 03049 | MapkeTHHT Ha B3aHMOOTHOIIEHUSITA/ 45 45 0 105 6 TeK.OlleHKa/ OUN/FOC
Relationship marketing midterm exam
O6uro/Total 285 165 120 465 30
YETBBPTU KYPC/FOURTH YEAR OF STUDIES
CEIMMU CEMECTBP/SEVENTH SEMESTER
33 C4050 | Mapkerunrosu n3ciaensanns/ Marketing 60 30 30 90 6 n3mUT/exam c3a/sce
Research
34 C4051 | Ynpapaenne na nponasxoute/ Sales 60 30 30 90 6 u3nMT/exam c3a/sce
Management
H36upaem 6;10k: M36upaema qucuuniuza 1.5poii aucuunamnm 3a usbop:1
35 04052 | MapkeTHHT HA HETHPIOBCKHTE 60 30 30 90 6 n3mUT/exam CHul/soc
opranmuszanun/ Marketing of non-profit
organizations
35 04053 | CucreMa HA HAIMOHAJIHATE CMETKH/ 60 30 30 90 6 u3MIUT/exam CHnJ/SOC
NATIONAL ACCOUNTS
36 F4054 MapKET"Hl"OBO “ﬂa"upaﬂe/ Marketing 60 30 30 90 6 M3MUT/eXam C®3/SFCC
Planning
37 F4055 CTpaTer"quK“ pe]_uei“"./ Strategic 60 30 30 90 6 M3MUT/exam C®3/SFCC
Decisions
O6uro/Total 300 150 150 450 30
YETBbBPTU KYPC/FOURTH YEAR OF STUDIES
OCMMU CEMECTDBP/EIGHTH SEMESTER
H36upaem 610k: U36upaema qucuuminna 1.Bpoii tucunnimnam 3a uzdop:1
38 04056 | B2B mapkerunr/ B2B marketing 60 30 30 60 4 U3MUT/eXam CHULI/SOC
38 04057 | MapkeTHHIOBH CHMYJIAIIMOHHH UTPH/ 60 30 30 60 4 M3MHT/eXxam Cnz/soc
Marketing Simulation games
H36upaem 610k: U36upaema qucuuminna 2.6poii tucunnimnan 3a uzdop:1
39 04058 | I'padmuen qu3aiin/ Graphic design 60 30 30 60 4 H3MUT/eXam CHUII/SOC
39 04059 | Teopusi Ha urpute/ Games theory 60 30 30 60 4 H3MAT/eXam CH/SOC
H36upaem 610k: U36upaema qucuuminna 3.6poii tucuunimnan 3a uzdop:1
40 04060 | "3enen'" mapkerunr/ "Green'" marketing 60 30 30 60 4 n3MHUT/exam CHUII/SOC
40 04061 | Mapkerunr na teputopun/ Regional 60 30 30 60 4 M3MUT/eXam Cna/SoC
marketing
41 F4062 | JIupexren mapkerunr/ Direct Marketing 45 45 0 105 6 H3MAT/eXam C®P3/SFCC
42 P4063 | IMpexauniomen crax/ Placement Before 0 0 0 60 2 u3nuT/exam
Graduation
Jbpxasen n3nut/ State Exam 0 0 0 250 10 U3MUT/exam
O6uro/Total 225 135 90 595 30
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*Y3JI/uCC - Yuusepcurercku 3agpmwxutentn gucuuminan/University Compulsory Courses

YU/UOC - VYuuBepcutercku uzdupaemu aucuuminnu/University Optional Courses

C3JI/scC - CrenmanHu 3axbokuTeH qucuumunaw/ Specializing Compulsory Courses

Cnz/soc - Cnenwanau n3bupaemu aucuunnuaw/ Specializing Optional Courses

D3I/FCC - ®axynrerHu 3aappkuTenHn aucuumman/Faculty Compulsory Courses

OUJI/FOC - @akynreTHH n3dupaemu qucuuuinHr/ Faculty Optional Courses

OO3/FFCC - ®dakynreTHH (hakyITaTHBHU AUCUUIUIMHE 6e3 mpaBo Ha u3bop /Faculty Facultative Compulsory Courses
VO3/UFCC - VYuusepcuteTcku (aKynTaTHBHH AMCIUILITHEY 6e3 mpaBo Ha m360p/University Facultative Compulsory Courses
C®3/SFCC - Cneunannu daky1TaTHBHE JUCLUILTHHA Oe3 mpaBo Ha u30op/Specializing Facultative Compulsory Courses
OOU/FFOC - ®dakynretHu akynTaTHBHU AUCLMILIMHY C TpaBo Ha u3bop /Faculty Facultative Optional Courses
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Bpoii Xopapuym Jlexnun YnpaxHenusi | U3BbH aynutopHa | Kpemurn
Number Hours Lectures Seminars 3aeTocT Credits
Extracurricular
activity
PEKAITUTYJ/IALIHA - 06140 6 m.u
I “ 43 2385 1665 720 3805 240
RECAPITULATION - total
including
Courses at the University Level/ 22 1290 1050 240 1830 120
Ynueepcumemcku yueonu oucyunaunu:
C 3aovascumennu/ Compulsory Courses: 13 750 600 150 1110 72
(o) H3oupaemu/ Optional Courses: 8 480 450 30 720 48
F Daxynmamusnu/ Facultative Courses: 1 60 0 60 0 0
Daxynmemnu yueonu oucuyuniunu/ 2 90 90 0 210 12
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
(0} H3oupaemu/Optional Courses/: 2 90 90 0 210 12
F @axkynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneyuannu yueonu oucyuniaunu/ 17 1005 525 480 1455 92
Specializing Courses:
C  |3aovnsrcumennu/ Compulsory Courses: 10 600 300 300 900 60
o H3zoupaemu/ Optional Courses: 4 240 120 120 270 18
F Daxkynmamuenu/ Facultative Courses: 3 165 105 60 285 18
K Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 1} 0
P Ilpeoounnomen cmasic/ Placement: 1 60 2
Mwporcasnu usnumu/ State Exam: 1 250 10
Yuebuusr mman e mnpuer Ha KC mHa xarengpa "MAPKETUHIT W CTPATETMYECKO ITJIAHMPAHE" or c
npoTokosr Ne u or ¢akynrereH cbBeT Ha (Qakynrer "®akynTer — YnpaBieHHe HW aIMHHUCTpanus' Ha c
rpoTokoi Ne
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on (Record Ne )
and by the Faculty Council of Faculty of Management and Administration on (Record Ne ).

PBKOBOJUTEJI KATEAPA "MAPKETUHI" U CTPATETMYECKO IIVTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpo¢. n-p Xpucto Karpanmkues
Prof. Hristo Katrandjiev, PhD/
JEKAH HA ®AKVIITET YIIPABJIEHUE U AAMWHUCTPALIUA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

/mpod. n.1. Cumeon XKenes
Prof. Simeon Jelev, DSc/

I'TTABEH CEKPETAP I10 YUEBHUTE ITPOLIECU 1 JOKYMEHTALIUA
SECRETARY GENERAL FOR ACADEMIC PROCESS AND DOCUMENTATION:

/mpod. n1-p Januena MpaHosa
Prof. Daniela Ivanova, PhD/
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